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CA 1083 uinnssunsieans 3(3/3-0-0)
(Innovative Communication)

Prerequisite: None
AMUNINNY ANAIRTY FauIn1svetIanssunsaearsiudeselal uardeRiia
ui’mﬂiimmiﬁamﬂuﬁummmmiﬁamimﬂiuuﬂﬂa miﬁ'amsizmwgma nsdeaslussdnig
mi?%amﬁwdwi’@uuﬁiiu mi?’iamsmﬁ’]imz ms%msma%u ﬂ']'i?iﬂﬁ']'ﬁﬂ’]’ima’]ﬂ LLazms?ilaa'mhu
dolvl

Definition, importance, and development of innovative communication via offline
and digital media; innovative communication in the context of intrapersonalcommunication,
interpersonal communication, organizational communication, intercultural communication, public

communication, mass communication, marketing communication, and new media communication.

CA 1093 nsaEasdude 3(3/3-0-0)

(Transmedia Storytelling)
Prerequisite: None

WWIAR AMURLNY WaTla 35A1T giJu:U‘ULLazmﬁUizﬂawaﬂﬂmdﬂﬁaﬂﬁé’f’mﬁé HUTLAe
unamesufimannmanerisdosenlatuazdosoular Wy sensinsviee avastad uavdedinuooulat
Concept, definition, technique, method, pattern and composition of transmedia storytelling via
various offline and online media platforms such as television program, drama, series and social

media.

CA 1203 ANUARES19ETIAaU NSy 3(3/3-0-0)
(Creative Ideas for Innovation)
Prerequisite: None
PANNIT AURUNY E‘ULL‘UUﬂiBU’mmi‘ﬁwuﬂﬂ’mmﬁﬂﬁ%ﬁﬂﬁﬁﬁuazmﬁﬁﬂL%\‘ia’e}ﬂLL‘U‘U
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Principles, meanings, patterns, creative development processes and design thinking for

innovation, corresponds to the learning in the 21" century and supports the digital society.
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CA 1183 nseanuuUdanIa 3(2/2-1/2-0)

(Digital Media Design)
Prerequisite: None

wuaAn ngud nénn1s sUuuy wagiinufiRaieassddendsia ileliianuiuas
aadladeatunslilusunsunesfiumesiitaniseonuuudeddvianisinosdussnoudats nslid
uazUszgndlivdnniseenuuuiliooniuulagsandeivialssaning
Conceptqs, theories, principles, and styles of digital media design; creating digital media
to have knowledge and understanding of computer programs usage for digital media design;
design composition, color usage, and applying design principles for design, and creating digital

media.

CA 1853 N13599NLUVUX wazul 3(2/2-1/2-0)
(User experience and User Interface Design
(UX and Ul Design))

Prerequisite: None

¥
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Concepts, principles, processes, user interface design techniques and user experience-
centered design; user behavior learning; data collection; model creation; user testing; user
evaluation strategies for user wusability; design workshop training;and integration of

technology and innovation for maximum effectiveness.

CA3513  wanaunaduagladaniuie 3(2/2-1/2-0)

(Podcast and Live Streaming)
Prerequisite: None
LUIAR NANNIT i‘LJLL“U‘UGUEN‘WamLLﬂaﬁLLavaaﬂf\lam%‘mﬁﬂ "3Lm’1”ﬁﬂém%’mmmﬁmw WNUNITULEUD
Isua‘ﬂﬂsmLLauMimemmumawammamLLaJLaV\IamaJmiﬁzmmﬂmLaumamammu F78MITHAUY
UmwamLmamLLaulaWammmUiuLmlmﬂ 91U S19nsUAMNE LnuLAEBaUas NanITu
ey 1Tudu
Concepts, principles, formats of podcast and live streaming; analyzing the target group for laying
down a presentation plan; using tools and programs for podcast and live streaming; using
language; data presentation; announcing; practicing podcast and live streamingsuch as variety

shows, gamecasts, e-sports, special activities,and the like.
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CA 3553 f?iamiqﬁumw 3(3/3-0-0)

(Health Communication)
Prerequisite: None
WUIAR MANNIT qua‘ﬁlLﬁIEJ’JGfljaﬂﬁUﬂWiﬁ@ﬁ’]ﬁ?j‘Uﬂ’lWmiaaﬂLL‘UULLﬁ%NﬁMLﬁ@%’]ﬁ@@‘UﬂWW fenaisdeansy
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duaSuguammunguidwaneneldtadodestogunin msnsefuamnmdinuasisls
Concepts, principles and theories related to health communication; design and production of
health media content with infotainment strategies; health promotion campaigns; techniques
and methods for promoting health; organizing health promotion activities according to target

groups under health risk factors; andenhancing the quality of life and mind.

CA 1193 N13ULEUEN LD YN 3(2/2-1/2-0)

(Professional Presentation)
Prerequisite : None

LUIAA NANNTT ANAIAY wazmAlAN1TUILAUDDY19HLDDITN LHTUAIIUNTBL
Anszuiunuagnguidmang auvinyen3ye gﬂaﬂmwmimﬁmﬁaLLaﬂ%LwﬂIuIa%% faifionns
aus
presentation téahmigpgs;prepairatiples,inanatypiodarmetext and targprofessionaleveloping speaking
skill. and personalitycharacteristics; media production; and using digital technology for

presentation.
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